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MESSAGE

Jeannie E. Javelosa
Chief Visionary Officer

GREAT Women

Life went on standstill when we were about to launch this supplement in 2020. The 
pandemic, that continues today, forces us to pivot. But as we do, this 2021, allow us to 
share that which was: our GREAT Women experiences on the local textile supply chain 
and how the GREAT Women Brand Platform continues  its advocacy within this chain. 
We also share the story of how the backstrap and handloom tradition is coming alive 
in “revitalized” textile products, giving creative pride to indigenous weavers at birthing 
something new.

When the GREAT Women Brand was launched in 2012, it was an innovation of a 
development program and social enterprise to help bring products and services of 
women enterprises, especially those of micro-entrepreneurs’, to market. In 2013, the 
governments of Canada and the Philippines officially gave us the brand to allow us to 
take it to where we could in the commercial space, thereby impacting more women 
micro-entrepreneurs. In 2016, USAid helped initiate the GREAT Women in ASEAN 
Initiative, opening the regional alliance of 10 countries to the potential that GREAT 
Women could become. 

It is 2020 and the GREAT Women Brand Platform runs as a social enterprise that 
supports inclusive businesses owned by women. Innovation has been the constant 
motivation whether it’s about finding new formats for market and financial access, 
capacity building for standards and quality, or financial literacy to strengthen and 
integrate the supply chain. Every initiative we undertake is guided by this question: 
How can we continue to economically empower women?

GREAT Women’s strength continues to be the platform’s capacity to create eco-
systems of support, guaranteeing market reach, quality, sustainability standards and 
production capacities for our small women entrepreneurs’ products: coffee and food 
(through ECHOstore, our first social brand) and woven textiles and new textile products 
(under our sub-brand GW by GREAT Women). 

Our COVID pivot moves us beyond the textile industry chain towards digitization and 
standardization of processes, thereby creating new livelihood opportunities in other 
industries and integrating markets within the brand platform. It is in this spirit of multi-
stakeholder collaboration that the unique DNA seen in the acronym GREAT, is fueled: 
Gender Responsive Economic Actions for the Transformation of Women..
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THE GREAT
Women Standard

Empowering women through nurturing ecosystems
of doing business

B Y  A N N  K U Y

What makes GREAT Women great? 

In a nutshell, it encourages women to believe in themselves, empowering themselves 
in the process. More importantly, GREAT Women gives women artisans and 
entrepreneurs the platform to showcase their prowess to a wider audience. 

The perfect example would be the partnership of GREAT Women with fashion 
designer Christian Louboutin. For his 2018 collection, he drew inspiration from a trip to 
the Philippines. The Treasure Cabas bag came about because of Manila’s traffic jam. 
Louboutin was awestruck by the artistry of the Filipino and ASEAN women who wove 
his dream design into reality. 

Jeannie Javelosa, GREAT Women co-founder, says, “GREAT Women is a brand platform 
dedicated to the economic empowerment of women. It integrates supply chains, and 
merges capacity development and enterprise collaboration to create access to the global 
market.”

This is the GREAT Women brand platform. It supports women entrepreneurs who are 
more vulnerable when it comes to business risks. It provides the eco-systems which 

GREAT Women’s first International project called the “Manilacaba” designed by French luxe designer 
Christian Louboutin in 2018 pushed the weavers to international quality standards
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empower women to participate in the local and global scene. It is precisely the “great” 
influence women in order to show off their skills and talents in the business realm. 

Why is there a need for the GREAT Women platform? 

First, it integrates the supply chain and makes it more comprehensive. The 
marketplace is often controlled by traditional players, leaving no room for micro-
enterprises. GREAT Women has an inclusive supply chain consisting of women 
farmers, yarn makers, weavers, textile producers, sewing centers, and finally the GW by 
GREAT Women retail which deals directly with customers. 

Second, GREAT Women fills the gap of the “missing middle.” It creates a safe haven 
for women entrepreneurs by focusing on production and their specialty. It allows for 
bigger profit levels and design innovation. It sources funds, and bridges research, 
development, and training. It also provides the technology needed from concept to 
consumer. 

Third, funding is often a derailment or a discouragement. With GREAT Women, this 
is properly considered with guaranteed working capital, development partners, 
and social responsibility. No stones are left unturned. It is both capital support and 
community support as sustainability is built and strengthened. As the system matures, 
culture is also preserved as designs, art, and creative processes inherited from 
generation to generation are promoted and assimilated in the system. 

“We integrate supply chains and do business together. We give market access to 
microenterprises that are marginalized and in far flung areas. We do this by using our 
national network of supporters to provide commercial venues for their products. While 
other social enterprises create products, GREAT Women transforms women,” Javelosa 
says.

Lumban embroiderers

Bagobo weavers with their 
textiles 

New inspired textile strips woven by Marawi weavers, many of whom 
were displaced by the siege.
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For Women by
GREAT Women

As the non-profit arm of GREAT Women, ECHOsi 
Foundation has been offering capacity development 
programs that include product development, 
community assessment, and market preparation 
workshops with weaving communities. It also 
collaborates with government agencies, private 
organizations, and global investors to support supply 
chain integration. 

B Y  J E A N N I E  J A V E L O S A 
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Tala Project with the Bagobos in 
Bansalan, Davao del  Sur  with the 
Sunlife Foundation is moving on its 
second year.

Several organizations came 
together to bring forth the 
Weaving Hope in Marawi (WHIM) 
Project, including ECHOsi 
Foundation, GREAT Women, 
USAID, Philippine Disaster 
Resilience Foundation (PDRF), and 
the local government of Lanao 
del Sur

Organizers of Project BARO, a 
collaboration with the National 
Grid Corporation of the Philippines 
(NGCP), met with the KINWA group 
from Tabuk City, Kalinga
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Backstage
WOMEN

The homegrown ECHOtrio that started the pioneering ECHOstore 
(named as one of the top 50 women-led enterprises in the Asia-
Pacific region) are Chit Juan, Jeannie Javelosa and Reena Francisco. 
Their passion for their shared advocacies drive the non-profit ECHOsi 
Foundation’s capacity building and product development. Through the 
GREAT Women brand platform they enable women enterprises towards 
integrating inclusive supply chains of coffee, food and textiles towards 
the international space.

Carlota Tan and Jessica Yenko 
drive GW by GREAT Women retail 

brand’s numbers and sales.

Imelda “M” Canuel brings 
partnerships and programs 
within the multi-stakeholder 
GREAT Women platform.

Candy Sy leads product 
development for our weaving 
communities. Her expertise in 

Philippine heirloom weaves is the 
force majeure behind the search 

for the most talented weavers 
in the country. She encourages 
and empowers textile artisans, 

bringing back their forgotten voices 
and talents grounded on strong 

technical understanding of textiles.
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NEW Spins

With our weavers, we talk about colors and stories.  We 
ask about their perception of different ideas that come 
up. We exchange ideas and together decide on the 
approach.   It’s a different way of working, because every 
weaver has unique hands, and all that is ask is that they 
bring it to life through their work. 

In this process of discovering design, they find solutions 
and keys to unlocking the meaning of the culture 
that has shaped them. Curiosity then becomes a 
driving energy to ask questions, learn, and assimilate 
visual cues of today to acknowledge a more present 
identity expressed in cloth. The opportunity to weave 
presents both an opportunity and challenge tinged 
by a recognition of the questions, “Who are you? How 
can this be expressed?” The process fundamentally 
supports the journey, with touch points every step of 
the way manifested in the cloth. The process respects 
the individual, preserves the culture that informs and 
together with the community that holds the weavers, 
strives to maintain such channels of creativity and 
development. 

The challenge for GREAT Women is to keep the cultural 
spirit alive, expressing and experiencing the moment of 
creation to allow their textiles to be the extension of their 
true identity today.

Unlocking and revitalizing traditions in weaving

B Y  C A N D Y  S Y

Marawi weaver

Candy Sy, GREAT Women Textile Specialist
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|   W e a v i n g  w i t h  a  N e w  E y e

CREATIVE
Innovations

GREAT Women works with weaving communities 
from north to south of the archipelago. Many of 

these indigenous weavers are seeing weaving in a 
new light as they allow personal creativity

to come into the process.

A number of women cooperatives have become 
stronger with more weavers coming back to weave, 
old techniques and motifs being revived, and most 
importantly, products being marketed in new ways.

Weaving with a new eye
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Bagobo Tagabawa moves 
beyond abaca into using 
cotton yarns

Challenging new color 
combinations with Kalinga 
textiles

Product development that 
revives direct braiding and 
plaiting from textile

Expanding use of 
upcycled yarns 
from Camarines Sur

Applying contemporary 
coloration in the 
traditional ikat process

Renewing 
Maranao motifs 

Slow fashion 
defines the Dayang 
fringe jacket
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HERITAGE
Slow Fashion

Nowadays, when I am in a mall, I pick up the frenzied 
stress of clothing or fashion brands that have to 
constantly come out with collections to entice the fickle 
trendy market. The mainstream global fashion industry is 
on the bullet train towards overconsumption with some 
fast fashion brands taking a mere two weeks, deploying 
designers on the ground to pick up market needs then 
quickly pump into their supply chain all the requirements, 
to have the next cheap and affordable collection on the 
floor. 

At the GREAT Women space, we continue to develop 
artisan textiles around the country. My journey has 
always been from the outside looking in until I took the 
route to slow fashion, which followed the trails of the 
slow food movement. Coined by Kate Fletcher from the 
Centre for Sustainable Fashion, slow fashion represents 
all things “eco,” “ethical,” and “green.” Today the 
alternative slow approach has become a revolutionary 
process, encouraging us to take quality time, embrace 
sustainable values, and make mindful choices in terms of 
our lifestyle, production, and consumption. 

By choosing the handmade and artisan-created, we 
experienced numerous challenges in the world of 
textiles. Be that as it may, we opted to innovate from 
tradition even as a tide of synthetic textiles and fibers 
flew in from China. We made a stand for our weavers 
and communities that otherwise would have been lost 
and made poorer by the speed of globalization, and in 
return, we learned so much from them about the merits 
of taking things slow. 
 
No matter the order and deadline, some would choose 
to celebrate with their families for special occasions or 
plant in their fields. They were teaching us to stay on 
track the slow way. They honored their culture and their 
way of life as they made intricate textiles from natural 
fibers with their own hands. 

A lifestyle change

B Y  J E A N N I E  J A V E L O S A   |   Photos from GW by GREAT Women

Handwoven textiles are recreated 
into daily wear, apparel, 

accessories and special gifts

Clean lines and subtle 
simplifications of motifs 

characterize GREAT Women’s 
indigenous fabrics.
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GW BY GREAT WOMEN
The GW Collection advocates an urban contemporary approach to traditional design 
in clothing, textiles, food, and home furnishing. It seeks to change the notion that 
indigenous design is outdated, irrelevant, and inferior in popular culture.

The brand celebrates a lifestyle of Heritage Slow Fashion by honoring the spirit and 
passion of quality handmade work and innovations that revitalize traditions.

GREAT Women advocates for a world of sustainable livelihood for local artisans by 
producing practical, relevant, and timeless products with an international appeal 
for the urban lifestyle. It targets a global market that lives in urban centers, travels 
frequently, and seeks to preserve the environment while promoting local cultures. 

FABRICATING A SLOW FASHION FUTURE
The question begs to be asked, however, can we do business this way? I believe we 
can as the slow approach necessitates respect for social issues, the revitalization of 
heritage, and the preservation of cultures. 

We believe that less is more, and speed can be contained in a mindful lifestyle 
expressed by timeless elegance.

GW by GREAT Women is 
about empowered dressing. 
Using cotton threads, many 
of which were repurposed in 
modern colors, the Dayang 
jackets are made from modern 
heritage textiles handwoven 
by artisans from around the 
country. The mini Kakaibag is 
in black and white Binakol with 
an accent strip of diamond 
weave Abel Iloco. Photo by 
Mau Aguasin
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Balik 
SAYA

Challenging the next 
gen to preserve culture

Some may deem the baro’t saya as part of our past, 
but one design competition seeks to ensure that this 
Filipino tradition lives on. Balik Saya encourages aspiring 
designers to create contemporary designs of the 
baro’t saya using local materials. Representative Cristal 
Bagatsing of the 5th District of Manila spearheaded 
the initiative, in partnership with the Intramuros 
Administration, to raise awareness and appreciation 
among the youth for the traditional Filipino dress.

“Through a design competition championing unique 
Filipino artistry, Balik Saya hopes to find new talents in 
fashion design from the City of Manila, all while reviving 
the appreciation of our cultural heritage,” Bagatsing says. 
“This initiative is a reminder that looking back at our roots 
is a prerequisite to progress—much like how today’s 
well-loved terno stems from the baro’t saya.”Balik Saya 
partnered with GREAT Women this year to champion 
local products. GREAT Women’s Jeannie Javelosa says,  
“Because they  wish to challenge  young designers and 
make them more aware of  their  local culture,  what better  
group to partner  than  with GREAT Women,  working  with 
community  handmade handwoven textiles from all  over  
the Philippines.  This  will  put the  young designers directly  
in touch  with local  handmade textiles and open their  eyes 
to creating and supporting our  local weavers.”

Bagatsing says,  “This  year’s collaboration  with GREAT 
Women will  be another  step closer  to that goal  by 
introducing more cultural  and historical  aspects  via 
textiles.”

Manila fifth district representative Cristal Bagatsing (third from left) with Intramuros administrator Atty. 
Guiller Asido, fashion designer and project mentor Jojie Lloren and National Museum director Jeremy 
Barnes
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Sustainably Blended FIBERS

The  pioneering GREAT Women Micro-Yarn Facility project comes to the spotlight. A 
tri-partite partnership, it is led by the Philippine Textile Research Institute’s (PTRI) Celia 
Elumba. As PTRI Director, Celia promotes the use of such raw materials as abaca, 
pineapple leaves, banana fiber, and water hyacinth and the continued development of 
the textile industry. The direction is to create small ecosystems of fiber planting, yarn 
production, fiber research, weaving and the commercialization of output in various 
areas of the country. GREAT Women, leads the commercialization and market direction 
of these yarns. 

In 2015, PTRI launched the Innovation Center for Yarns and Textiles (ICYT). It opened 
another Yarn Production and Innovation Center in Miagao, Iloilo in 2019. In partnership 
with PTRI, GREAT Women, Iloilo State University and the municipality  of  Miagao, the 
center aims to produce yarns from indigenous materials for the weaving and knitting 
communities in various regions of the country. But more than a place for learning, it 
is also a venue for innovating. The Iloilo Science and Technology University (ISATU) 
will take care of operations under the tutelage of PTRI. Celia says, “We do not have 
engineers that are textile-oriented. We are very happy that we will be working with ISATU, 
so we can actually develop textile engineers who can work with us.”

Training on basic weaving as well as operating and maintaining looms will be made
available to help bring back appreciation for handloom weaving. It is hoped that the
center can bring sustainable opportunities for the textile industry in the countryside.

The pioneering regional micro-yarn facility

B Y  A N N  K U Y

At the inauguration of the Regional Yarn Production and Innovation Center (RYPIC) in Iloilo Science 
and Technology University, Miagao campus are DOST Secretary Fortunato de la Peña, Commission on 
Higher Education chairperson Prospero de Vera, DOST Undersecretary Rowena Cristina Guevara, Medtecs 
International Corp. Ltd. Duanmu Jianlang, Great Women Philippines president Jeannie Javelosa, Iloilo Science 
and Technology University president Raul Muyong, Philippine Textile Research Institute director Celia Elumba, 
Miagao, Iloilo Mayor Macario Napulan and DOST Region VI director Rowen Gelonga.
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MARKET Views
Collaborations for market access 

Sustainability and inclusivity are the hallmarks of GREAT 
Women, a brand platform that supports women micro-
enterprises working within the supply chain of textiles, 
coffee, and food. Many of these communities are of 
indigenous peoples looking for economic opportunities 
to supplement their income. Most survive through 
small-scale agriculture augmented by producing 
craft products or weaving textiles. Beyond economic 
sustenance, these crafts and textiles are usually cultural 
icons or expressions. 

Weaving is not always a fully sustainable means of 
earning a living, but it is usually better than other 
alternatives available to the weavers. Sources of income 
in indigenous communities are scarce, which means 
indigenous people are often forced to migrate cities to 
perform domestic labor. However, a weaver who stays at 
home can tend the house, animals, crops, and children, 
and maintain a sense of community and cultural heritage. 
In this regard, GREAT Women reaches out to women 
weavers, assisting them in sourcing materials, supporting 
production capacity, providing design ideas, and making 
purchases from them.

Women in textile in the ten-member ASEAN region still hold the vision together: to come up with a united 
standard for handwoven textiles and penetrate the global market together. (Photo taken during the GREAT 
Women Trade Showcase in Manila, 2016)



15W e a v e  U n l o c k e d   |     

The circular tapestry is at the heart of Makati Shangri-La’s showcase, 
with textile collections from different cultural weaving communities and 
women cooperatives. GREAT Women collaborated with designer Kitty 
Bunag to come up with an elegant installation in spiral form.

A regional approach: 2016 ASEAN 
workshop for standardization of 
indigenous textiles, funded by UPS 
Foundation in partnership with 
ECHOsi Foundation 

BEAUTY IN TAPESTRY
The partnership between 
GREAT Women and Makati 
Shangri-La to celebrate 
International Women’s 
Month 2019 proved to 
be an opportunity to 
showcase beauty in 
Tapestry, the first fashion 
show, and a selling pop-
up fair. The result was a 
wonderful collaboration 
embodying the tapestry of 
efforts from the hotel and 
partner social enterprises 
in revitalizing Philippine 
culture. Unfortunately, 
plans for the 2020 event 
had to be cancelled due 
to public health safety 
issues brought on by the 
coronavirus

Providing them with access to new markets is of utmost importance. Indigenous 
communities find it difficult to get their wares to market due to the lack of farm-to-
market roads. At times, there is a lack of production capacity and market quality 
standards. Working with communities often take a lengthy duration of time. The initial 
step is to make them realize that there are different kinds of markets, and markets 
beyond their place. 
  
Developing strong micro-entrepreneurs who can sell and trade their community 
products is also important for GREAT Women. Because not everybody can be a trader, 
GREAT Women supports those with business acumen and hints of management 
leadership. Ultimately, it is women rising up to be strong leaders and micro-
entrepreneurs who are the real products of GREAT Women.
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As part of the pop-up event 
promoting the country’s cultural 
heritage and livelihood-to-
market sustainability, the show 
also highlighted eco-conscious 
fashion, which encouraged slower 
production schedules, lower 
carbon footprints, and fair wages 
for the producers. 

The Indigenous People Groups 
included Angie’s Yakan Collection, 
Cowhed of the T’boli people, 
Melting Pot Collab of the Mangyan 
People, Arkat Lawanen of the 
Maranao people, Rolyolikha 
Handicrafts from Mindoro, 
Rurungan sa Tubod Foundation 
from Palawan and even Panay 
Bukidnon. Collaborating Brands 
inspired by the indigenous 
included Akaba, Manila Collectible, 
GW by GREAT Women, LARA, 
Aishe, Ninofranco and designers 
Rhett Eala and Jorel Espina. 

FILIPINO FLAVORS AND FABRICS FESTIVAL 
Shangri-La Plaza showcased culture and craftsmanship 
in partnership with GREAT Women. Every June, there is 
the Filipino Flavors and Fabrics: A GREAT Women Festival 
of Homegrown Food and Design, Shangri-La Plaza that 
puts the spotlight on Filipino talent and creativity for its 
month-long celebration. Fashion took a different turn 
with Shangri-La Plaza’s runway offering, the Heritage 
Fashion Show, parading pieces culled and curated from 
women micro-entrepreneurs, indigenous peoples, and 
popular designers. 

Initiated by GREAT Women, this elegant anthology 
promoted local textile traditions by adapting them into 
stylish pieces in tune with current trends. The showcase 
included GREAT Women’s own GW Collection, along 
with works from collaborators like fashion designer Rhett 
Eala, accessories brand Adante Leyesa, bag makers Fino 
Leatherwear and LARA, shoe artisan Ai-She, and clothing 
label Tygie.

INDIGENOUSLY INSPIRED 
October was a chance to celebrate Indigenous Peoples 
Month, where GREAT Women and Shangri-La Plaza 
mounted a lifestyle fair called People’s Pride: An 
Indigenous Inspired Cultural Fair. 

By giving market access to micro entrepreneurs from 
cultural groups, the event highlighted inspiring lifestyles 
and allowed the general public to help become 
caretakers of our land, culture, and communities. This 
fair also brought collaborating brands under the GREAT 
Women platform, as well as designers who make use of 
the GREAT Women textiles, together. 
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Rhett Eala’s couture using GREAT 
Women textiles during the 
fashion show

GREAT Women showcased 
modern designs at Artefino

HeArteFino
Artefino has established itself as the largest artisanal 
crafts fair in the metro, running events at Powerplant, 
Rockwell, with over 100 participants. More than a source 
for Filipino fashion, home accessories, and foods, 
Artefino stood out from other local fairs with stories 
of entrepreneurs giving new life to native crafts. Part 
of Artefino’s revenues have gone to the HeArtefino 
Development Program, which supports communities 
involved in the fair. The beneficiary is chosen based on 
the leadership and work ethic of the community and the 
designer’s commitment to work with them. 

In 2019, Artefino worked with GREAT Women, and tapped 
artists to create modern uses for traditional Panay textiles 
such as Ilonggo designer Jor-El Espina, who is known for 
his jackets with local weaves, Adante Leyesa, who made 
bags with recycled textile components, and Rhett Eala, 
who produced kimonos. This 2020, HeArtefino founders 
work with young female designers using GREAT Women 
textiles.

REATING NEW PATHS
By continuously doing business together, GREAT Women 
helps strengthen indigenous people groups as supply 
chain partners. The platform allows for sustainable 
livelihood through a system of standards where 
producers become full partners with control over their 
own fair trade businesses.  

Working together brings women’s economic 
empowerment to life as businesses with shared values, 
professionalism, and integrity come together.

Javelosa says, “GREAT Women is about standing together 
with shared values, mindful that in the end, it’s really 
not about us but about the small women weavers and 
producers we give a hand up to.”
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Supporting WOMEN
Women are playing a larger role in the business sector 
in the Philippines. It is estimated that there are around 
28,000 small and medium scale enterprises (SMEs) run 
by women. That’s around one in four of all SMEs in the 
country. The same research also showed that women 
entrepreneurs tend to employ more women, potentially 
increasing the number of women entrepreneurs in the 
country. Much like any business though, it helps to have 
the appropriate support to ensure that these enterprises 
last for a long time. Fortunately, there are a number 
of companies that have seen the value of investing in 
women and creating platforms directed at women who 
owned small and medium enterprises. 

Solar lights serve as a beacon of hope for Marawi weaving communities, giving them illumination to continue 
with their work. 

GREAT WOMEN LOYALTY PROGRAM
GREAT Women, in partnership with Avanza, is putting 
together a loyalty and rewards platform to engage 
its customers across multiple channels through 
personalized interaction. Accessible through a mobile 
app with a membership fee of P200, part of which will 
help vulnerable women and girls of the CAMELEON 
Association Philippines, the program brings smaller 
women-owned enterprises and brands in one market 
space. It will offer points and rewards for purchases from 
the showroom as well as its micro, small, and medium 
partner brands, and will be launched soon. 
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ENSURING PROFITABLE FUTURES
Malayan Insurance Company Inc. (MICO), in partnership 
with International Finance Corporation (IFC), a member 
of the World Bank Group, has developed a program 
designed for Filipinas called We Women. Under the 
program, Malayan ensures that Filipinas will have access 
to the assistance they need to achieve financial stability 
and growth. 

“We Women is a program in partnership with IFC. Part 
of this program is designing specific insurance solutions 
which will address some of the common concerns of 
women, such as those of women in SMEs,” explains Arlene 
Calimag, First Vice President of Malayan Insurance. 

These solutions are called STELA (Simply The Easiest 
Live Assistant), and those designed for women 
entrepreneurs are STELA Biz Red, STELA Gold, and 
STELA Silver. These are business insurance solutions for 
the woman entrepreneur who wants to see her business 
grow while protecting her employees, her family, and 
herself. 

“We aim to build a strong women community, partner with 
women organizations, and contribute to their advocacies, 
and at the same time share our STELA Solutions as a way 
to ease their worries,” Calimag says.

For inquiries about We Women and Stela Solutions, visit 
www.wewomen-malayan.com or call 8628-8628. 

Present at the We Women launch were Yvonne Yuchengco, Vice Chairperson, Malayan Insurance; Esther 
Dassanou, Women’s Initiatives Lead, IFC; Wendy Teleki, Head, Women Entrepreneurs Finance Initiative 
Secretariat, World Bank; Atty. Dennis Funa, Insurance Commissioner; Helen Dee, Chairperson, Malayan 
Insurance; Aileen Zarate, Head, Financial Institutions Group, IFC Philippines; and Paolo Abaya, President and 
CEO, Malayan Insurance.

WE WOMEN LAUNCH  with  
Jeannie  Javelosa representing 
GREAT Women and  Aurora 
“Boots”  Garcia Philippine  Women’s 
Economic Network (PHILWEN) 
Chair
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THE GREAT Giving Circle

Speaking about her 
donation, Mercedes Zobel 
says, “I honor my father, 
Enrique Zobel, who was made 
Honorary Sultan in Marawi 
City and an adopted son of 
Misamis Oriental and Sultan 
Kudarat in 1971 for the Peace 
Treaty. He strove, on his 
own accord, to bring people 
together in this troubled 
Muslim part of the country 
for the Filipino people.”

SHINING A LIGHT
Mercedes Zobel donated 5,000 Little Sun Lights (solar lights) to GREAT Women 
weavers and their children, including families affected by the Marawi siege of 2017. 
Her donation of the solar lights, which were designed by Olafur Eliasson, was made 
through the Enrique Zobel Foundation. She likewise asked the assistance of the 
military to give some of the solar lights to the indigenous communities in Mindanao. 

She says, “Women and children are affected above everyone in war. Statistically 
worldwide women and children are mostly raped and killed through war, more than men 
or the military who cause it. Through this donation, the vision is to support the women 
and children to have light to protect themselves, to read and weave for a livelihood in 
Mindanao, where the abuse of these indigenous people have not stopped.” 
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GREAT WOMEN DOLLS 
GREAT Women’s special advocacy is helping vulnerable 
women and girls. Before any empowerment can happen, 
healing needs to take place in this woman space. Sales 
from GREAT Women’s dolls (created and made by other 
women community workers in partnership with some 
designers) help the Cameleon Association, a haven 
for sexually abused young girls in Western Visayas. An 
informal group of women support this direction. The 
objective is to create a healing space for the young girls. 

To help Cameleon Association, please visit
www.cameleon-association.org.

EYE GLASSES TO SEE 
When able, GREAT Women continues to give reading 
glasses to our weavers to support their work capacities. 
In 2019, more than 150 women and their husbands were 
given eye tests and reading glasses, in partnership with 
the Zonta Iloilo group led by their President
Dra. Cheryl Nunez.

GREAT Women doll sales help the healing of abused girls from Cameleon Association
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FUNDING
Mechanism

An innovation breathes new life to
weaving communities

Funding is often the biggest challenge in business. 

The GREAT Women Platform continues to look for 
funding mechanisms to help provide working capital 
for weaving communities to promote uninterrupted 
production. “Banks are afraid to give loans to small 
micro-businesses. But they are willing to work with us, 
because we do the buying and selling. We continue to 
work with the Peace and Equity Foundation (PEF), with 
private individuals and women’s  groups such as the 
Filipina CEO Circle (FCC) and Women Committee of the 
FINEX (Financial Executives of the Philippines) for 2020”, 
says GREAT Women’s Jeannie Javelosa. 

Present during the signing of a new agreement to fund micro-weavers production were  Jeannie Javelosa 
of GREAT Women (GW) and Sharon Dayoan, representing Filipina CEO Circle (FCC). Standing behind them were 
Nabbie Alejo (FCC), Jessica Yenko and Carlota Tan  (GW), Susan Dimacali (FCC), Imelda Canuel (GW) and Marites 
Dagdag (FCC)

Assorted textiles from GREAT 
Women



23W e a v e  U n l o c k e d   |     

“GW by GREAT Women” lifestyle retail brand for fashion 
apparel and corporate gifts is launched; In partnership 
with Makati Shangrila Hotel launches  “Tapestry” event, 
an exhibition and first fashion show focused on Iloilo 
fabrics and a pop-up boutique; Signs an MOA and 
supports the opening of the first regional micro-yarn 
spinning facility in a tripartite partnership led by the 
Philippine Textile Research Institute (PTRI); Begins two 
main market events with the Shangri-la EDSA Mall 
group; Introduces modern heritage textiles in the new 
showroom.

GREAT Milestones
2012

2016

2016

2018

2019

Government of Canada gives ownership of the brand to 
GREAT Women group in the Philippines.

USAID brings GREAT Women to the ASEAN region 
under GREAT Women in ASEAN Initiative, publishes 
book Women Beyond Borders, supports the GREAT 
Women Trade Showcase and GREAT Women ASEAN 
Fashion Walk. International support initiatives for capacity 
building comes from UPS Foundation for standardization 
of textiles and coffee supply chains.

GREAT Women Showroom opens allowing retail 
consumers access to Philippine and Southeast Asian 
textiles and gift products.

GREAT Women works with French Designer Christian 
Louboutin who  launches his limited edition of 
“Manilacaba”.  This project strengthened production 
capacities and international standards of textiles from 
GREAt Women’s weaving communities.

2020 Pandemic Pivot. GREAT Women wins one Regional and 
two Philippine UN Asia-Pacific Women Empowerment 
Principles (WEPs) Awards.
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Moving
FORWARD

As the pandemic 
continues to change our 
world, the GREAT Women 
Brand Platform redirection 
is to bring our offline 
partners and network, 
online, together. And 
go beyond offering just 
retail products, but also, 
services.

As a brand platform that created standards for our 
weaving communities in the textile supply chain, we now 
expand these standards towards sustainable cultural 
tourism. We continue developing a tourism product 
called GREAT WOMEN Kitchen and Looms Tours, 
expanding livelihood of women micro-enterprises near 
our weaving communities and other sites to highlight 
the unique cuisine and craft culture of each area, and 
to help promote other women-owned brands and 
businesses. Our first partnership on this is with the 
Tourism Promotions Board (TPB) that includes mapping 
tourism offerings, standards for food preparation and 
women-owned establishment and training for hospitality 
and tours. 

Where else are we going with collaborations with other private sector partners? GREAT 
Women MOVE-Her is our focus on logistics and transportation. And to support the 
acceleration of women micro-entrepreneurs, we want to develop standards for our 
GREAT Women Mentors and bring them online.

While we live in dangerous times, it likewise is an exciting time to innovate.

The loyalty–rewards program we were working on pre-Covid with our partner Avanza 
Philippines has become GREAT Women Nourish App that incorporates food delivery. 
Born to answer a need during the pandemic with women cooking from home, the app 
now integrates the food supply chain with a rewards program and deliveries: from 
women farmers, food producers, cooks, chefs, cafes and foodstore owners. And to 
customers who will enjoy loyalty points. Presently in beta-testing, this will soon roll out.





WEAVE UNLOCKED
G R E A T  W O M E N  |  i s s u e  0 1




